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1. Benefits of social media marketing for a company
 	Social media is a perfect platform for sharing content and establishing the presence of the business to be felt outside and above all showcase what the brands entail (Zarrella, 2009). Significant benefits of social media marketing for a business includes, Increasing brand awareness to thousands of potential clients on twitter, facebook, Instagram and other social networks and providing them an opportunity of hearing about the company and the products. Also, improving brand loyalty by convincing them to remain with the products of the company over the competititors.  
2. How social media marketing enhance marketing a business
Social media helps the industry to interact with potential customers and create an opportunity for sharing and creating content through online communities irrespective of their size (Zarrella, 2009). It enables the industry to; Promote the business’s and brand’s name, explain to potential customers about company’s ethical and services, offer opportunities for creating new customers and Build a stronger relationship with existing customers. 
3. How companies measure their social media marketing success
Majority of businesses measure their social media marketing success by looking at the number of likes and followers on their social media (Singh & Diamond 2015). The number of like and followers indicates that that the company is making some impacts. There are three significant measures to monitor, reach followers on social media including twitter, facebook, a number if subscriber on YouTube video and connection on LinkedIn. Assessing how many people the company has interacted with through messages and the number of people who took action as a result of news and posts. 
4. How ROI tracked with social media marketing
There are three significant steps of monitoring ROI using social media marketing (Singh & Diamond 2015).
Step one – Choosing the goal of the company 
Step two- Tracking Company’s goal by choosing conversion and starting to track it, either websites which includes sales, downloads, and signups and monitor or Social media interaction which provides for, likes, follows and shares.  
Step three – assigning monetary value from customers, potential visits, and purchases from the site 
5. Social media platforms that business should have a presence on
Facebook, Twitter, WhatsApp group, youtube, LinkedIn, and Google plus are some of the available social media with considerable traffic that business might use to market their brand (Bowen & Ozuem 2016)
6. Need for a blog for social media marketing
There is a good reason why a company should have a blog for social media marketing regardless of their size (Singh & Diamond 2015). Blogging is aim integral part of online content marketing strategy. Primary reason why a company needs a blog includes, attracting and driving traffic to the company website, increasing company’s SEO/SERP, positioning the company’s brand as an industry leader and developing better customer relationships.
 7. How to use each of the following for marketing business 
Facebook – Posting products, tagging the post on friends and group’s page, sharing links and liking the page. 
Twitter – Presenting brand, building the foundation of the brand, start following people and organizations, start tweeting, comment on other twitter and talk to attract people to the group's Twitter page.
Snap chat – Provide access to live events, deliver private content to potential customers, offer promotions and partner with influencer to increase presence. 
LinkedIn – Participating and joining groups, sending messages and creating advertising. 
YouTube – creating an attractive channel with a beautiful advertisement that can attract traffic and subscriptions.  
8. Social media marketing and email marketing are not mutually exclusive
Social media marketing and email marketing are not mutually exclusive; content marketing can enhance, and benefits from SEO OR Email marketing can also lead to increase in social media traffic (Charlesworth, 2016) This means that social media and email marketing have a mutual conducive relationship. Using them together helps in offsetting their advantages and disadvantages.
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